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February:
Lecture method and Individual Presentation 
Marketing communication: concept,nature, importance and types of communication; Barriers in communication;Communication process and models; Applications of the communication process in marketing.

March:
Lecture method and individual Presentation:

Planning for marketing communication: Concept of marketing promotion, Determinants and strategies for effective marketing communication; Establishing marketing communication objectives; DAGMAR approach; Budgeting for marketing communication: Factors affecting determination of marketing communication budget.Marketing communication tools: Concept of personal selling-methods and process; Advertising types, media, and media selection,
April:
Lecture Method and Group Discussion 
Role of advertising agencies, Sales promotion and its elements; Publicity and public relations.
Recent trends in marketing communications: Event sponsorships; The emergence of digital communication, use of digital media technologies; Online and social media platforms; Influencer marketing;
May:
Lecture method and group discussion 
Mobile marketing program; Creating and handling digital word of mouth and buzz monitoring.
Practical:
Conduct a business case study or prepare a project report on any of the following and submit a report file:
• Marketing communication budgeting.
• Selection process of digital/online/social media.
• Sponsorship programs.

