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JANUARY – UNIT 1: DIGITAL MARKETING BASICS
	Topics Covered
	Teaching Method
	Teaching Aids

	Meaning & Scope of Digital Marketing
	Lecture
	Comparison of traditional vs digital marketing

	Importance of Digital Marketing
	Group Discussion
	Real-life brand examples

	Digital Marketing Strategy
	PPT
	Strategy framework chart

	KPIs & Metrics
	Seminar through students + Recap test 
	Sample metric sheet



FEBRUARY – UNIT 2: SEO & CONTENT MARKETING
	Topics Covered
	Teaching Method
	Teaching Aids

	Introduction to SEO
	Lecture + Q/A
	SEO basics chart

	On-Page SEO
	PPT
	Live website example

	Off-Page SEO
	Lecture
	Link-building flowchart

	Content Marketing
	Group Discussion + Recap test 
	Content calendar



MARCH – UNIT 3: SOCIAL MEDIA & ONLINE ADVERTISING
	Topics Covered
	Teaching Method
	Teaching Aids

	Social Media Platforms + Content scheduling 
	Seminar through students +Assignment test  
	Platform interface screenshots

	Social Media Analytics
	Lecture + Q/A
	Sample reports

	PPC & SEM
	Lecture
	Campaign structure chart

	Campaign Management 
	Group Discussion + Recap test 
	Templates



APRIL – UNIT 4: EMAIL MARKETING & PRACTICALS
	Topics Covered
	Teaching Method
	Teaching Aids

	Email Marketing
	Lecture + Q/A
	Sample email formats

	Digital marketing analytics  
	Group Discussion
	Automation flowchart

	Conversion Rate
	Lecture
	Diagram

	Emerging trends 
	Seminar through students + Recap test 
	AI tools 





