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AUGUST – UNIT 1 
	Topics Covered
	Teaching Method
	Teaching Aids

	Creativity in advertising: Concept and cognitive process
	Lecture
	Terminology 

	Indicators and elements of creativity in advertising: Concept, features, importance
	Lecture + Group Discussion
	Real life examples 

	Principles, essentials, and strategies for effective creative advertising
	Smartboard
	Flowcharts

	Advertising standards, legal, and ethical aspects of creative advertising
	PPT + Q&A
	Sample Ethical/Unethical Ads

	Creative advertising and budgeting
	Seminar through students +Recap test 
	Real life examples 



SEPTEMBER - UNIT 2 
	Topics Covered
	Teaching Method
	Teaching Aids

	Research and foundational thinking for designing creative strategic campaigns
	Lecture 
	Case Studies, Internet Resources

	Concept of creative teams and their formation
	Group Discussion
	Flowcharts

	Cultural diversity and creative advertising
	Smartboard 
	Current scenario

	Creative strategies and alternate strategy development
	Seminar through students 
	Sample Slogans, Logos, Projector

	Writing creative briefs, designing slogans and logos, creative advertising design process
	Lecture + Recap test 
	Sample Ads,



OCTOBER – UNIT 3
	Topics Covered
	Teaching Method
	Teaching Aids

	Creative advertising inspiration and sources
	Lecture +Q&A
	Current trends 

	Story/script writing: Creative message structuring
	PPT + Assignment 
	Samples for writing 

	Message formats: Message appeal and source
	Group Discussion
	Sample Ads

	Creative ad copy development: Designing print, broadcast, internet ad copies and creative web commercials
	Seminar through students +Recap test 
	Sample Print Ads, Web Commercials



NOVEMBER - UNIT 4 
	Topics Covered
	Teaching Method
	Teaching Aids

	New-age media for creative advertising
	Lecture
	Current scenario

	Media and media mix: Planning and scheduling, Media buying
and media testing 
	Lecture
	Internet Resources

	Determinants of media decisions
	PPT
	Flowchart

	Measuring effectiveness of creative advertising campaigns
	Group Discussion + Recap test 
	Case Studies





